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Marketing Manager
National Funeral Directors Association - Greater Milwaukee Area 

Job Description

Responsible for creating and implementing strategies to further knowledge, understanding, and positive recognition for NFDA products, services, members and the funeral service profession. 

ESSENTIAL RESPONSIBILITIES   

1. Assure effective integration of communication strategies in the association’s programs, services and advocacy initiatives.

2. Work with departments to identify and fulfill their marketing needs. 

3. Develop and execute marketing plans to promote NFDA including membership, education, events, Convention, etc. 

4. Create and/or edit copy for electronic newsletter, brochures, fliers, advertisements, etc. to be used as news vehicles and to promote programs and services. 

5. Develop and manage digital marketing efforts including event web pages, website ads, email ads and promotional emails.

6. Assist the Information Technology department with webpage development and maintenance.

7. Manage relationships with outside contractors/vendors providing communication and marketing support. 

8. Work with staff on best practices for promotion of events.

9. Assist the Publications Department with writing of articles as needed.

10. Seek and maintain knowledge of current trends and developments in funeral service.

11. Represent the association at Convention and meetings as needed.

12. Promote and assist in carrying out the Associations’ mission, vision and goals in a manner consistent with the Association’s stated values. 

13. Exhibit flexible and innovative approaches while performing essential responsibilities and assignments, participating in strategic leadership, management and special project teams.

14. Embraces and actively participate in a variety of work teams as requested or assigned.
15. Other duties as assigned.

Desired Skills & Experience

A Bachelor’s Degree in Communication, Marketing or similar field along with 5-7 years of experience is required. A minimum of five (5) years of communications/marketing experience, preferably in an association/non-profit environment, is required. Minimum of 5 years of experience in Communication and/or Marketing in a national capacity is strongly desired. Strong organizational, oral and written communication, attention to detail and proficiency in PC based environment utilizing Microsoft applications are essential. Must be a team player and able to build consensus with a diverse group of individuals as well as ability to meet deadlines, work independently and as part of a team. Some travel is required. 

Please submit resume and salary requirements to: Hr@nfda.org or visit http://nfda.org/about-nfda-/employment-opportunities.html
Company Description

The National Funeral Directors Association is committed to assuring the finest quality programs, services and products to those in funeral service.  Key stakeholders include our members and volunteers, allied organizations with an interest in funeral service, funeral service consumers and our employees.  We strive to provide every employee with an opportunity for professional growth and development in order to fulfill our mission:   The National Funeral Directors Association is the worldwide source of expertise and professional resources for all facets of funeral service. Through education, information and advocacy, NFDA is dedicated to supporting members in their mission to provide families with meaningful end-of-life services at the highest levels of excellence and integrity
