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Mobile for Member  
Engagement
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Mobile Sites   Mobile Apps



Mobile Site Mobile App

‣ Primary Use: Information 

‣ Native calls-to-action (except 
maps) 

‣ Cross-platform 

‣ Responsive is best 

‣ Intuitive navigation & layout

‣ Primary Use: Repeated Engagement 

‣ Deep native calls-to-action 

‣ Local Caching (offline access) 

‣ Active Communication (Push 
Notifications) 

‣ Save Favorites w/o login 

‣ User Personalization
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Dominant Utility Effect
Near Exhaustion by EO2014

!9





!11

"2012 was a big year for us. We 
made the big transition where now 
there are more people using 
Facebook on mobile everyday than 
on desktop." 

~ Mark Zuckerberg, CEO Facebook  

@santiagojara
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97%

The Problem

@santiagojara
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5 Mobile Tips

1. Connect Members to Events, Info, & Each Other 

2. Engage with Push Notifications 

3. Fully Integrate with Website 

4. Care Deeply about Design + User Experience 

5. Invest in an App Platform, not just a Mobile App
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Mobile Tips

1. Connect Members to Events, Info, & Each Other 

2. Engage with Push Notifications 

3. Fully Integrate with Website 

4. Care Deeply about Design + User Experience 

5. Invest in an App Platform, not just a Mobile App
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Member 
Engagement 
Mobile App 

Event  
Mobile App

‣ Member & Resource Directory 

‣ Interactive: Voting // Polling 

‣ News: PR // Blog // Industry 

‣ Event Calendar 

‣ Ad Module

‣ Member Directory 

‣ Resource Directory 

‣ News: PR // Blog // Industry 

‣ Event Calendar 

‣ Ad Module



Extended Q & A 
!



Enter to Win  
Mobile App 
Blueprint

How? Email adam@bluebridgedigital.com 

mailto:adam@bluebridgedigital.com

